Call for contributions

Going public

For architects at the beginning of their career, to have their ideas and projects publicized is worth more than the money value of their work. Whether it is the wider realm of the architectural profession or the general public, getting attention for their practice is what many architects are aching for. Public recognition for previous work, and especially, having ‘real buildings’ to show for, is what will lead to new commissions – hopefully.

The question is: How to get this attention? Which are the ways of ‘going public’? Which strategies lead to publications? How does self-branding work? And it is it necessary at all?

The third issue of the Wonderland magazine will focus on these questions. If you are interested in contributing with ideas, experiences, know-how, opinions, please send us a short abstract by January 25th, 2007.

magazine@wonderland.cx

